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Jv/e//c), Dom Nicole!

A holistic designer passionate about UlI/UX design, logos & branding, layout and web- & web app-design.
Providing creative visual communication through functional, integrative print & digital assets, designed for
people, not platforms. Who has experience with creating visual assets for made-up businesses during my
time at Center for Arts & Technology as a student, as well as with real-world client projects.

LOGO | BRANDING | UI/UX DESIGN | WEB DESIGN | WEBAPP DESIGN | LAYOUT DESIGN | PRINT | DIGTAL MARKETING
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| - Small nail spa needing a logo, business cards, gift voucher and loyalty card designed for
her fast-growing business. Client wanted her main colour to be a soft pink and her logo

| be able to be transferred to a neon sign for her salon so | designed this beautiful, clean

W == design so that her logo can not only be adapted to a neon sign but that can also have the
; | look of a neon sign on other assets.
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OLD LOGO

BACKROADS
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Personalized Tours for Two

Scott Moore Yoga

Live an Extraordinary Life

—— CLEAR SPACE

— LOGO TYPOGRAPHY

Arbofia Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
O abcdefghijklmne pgrstuvwxyz

123454678901@#% $% &*()?

\l \\5\ S, NEW LOGO

Kanghan Seript
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Scott Moore .

LOGO REJUVENATION | BRANDING

Backroads, Barrels & Brews

LOGO REJUVENATION | LOGO | PRINT DESIGN
| designed this logo to reflect Scott's afinity for Indian mythology, using the

shapes of his initials to create the shape of an elephant, representing his
preferred Hindu God, Ganesh. Blue was chosen for it's calming, relaxing effect,
while also reflecting trust and loyalty. The circle csymbolizes unity, one of Scott’s
core values. The thin typeface helps create a clean, professional logotype.

Rebranding project for a personalized wine tour company in the Okanagan. She
wanted to also add craft beer tours to the package, experimenting with a variation
of the name ‘Barrels, Backroads and Brews'. | chose to suggest rearranging the
name in order to facilitate the more creative visual spin. Rose is used to represent
wine, paired with the barrels and the barrel texture to give it a rustic feel.

BARRELS
& BACKROADS

PERSOMALIZED Tours ForR Two

ILLUSTRATOR ILLUSTRATOR



The She Shed

PROJECT MANAGER | LOGO REJUVENATION | LAYOUT DESIGN | WEB DESIGN

This rebrand project was a group project and, as head project manager of my
group, my design tasks were to create the brand book and responsive web design
assets for The She Shed by The Shuswap Shore. The company is a small, high-
end woodworking business dedicated to giving back to her community along with
also being a community space intended to help support fellow creative women
artists. She wanted to reflect her luxurious product through regal colours of black,
white and rose gold and so | created this website redesign to reflect her high-end

products.

ILLUSTRATOR | XD
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AS THE ORIGINAL ACUPRESSURE MAT DESIGN, THE SHARTIE® MAT
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Shakti Acupressure Mat

LOGO | BRAND GUIDE | LAYOUT DESIGN | PRINT

Shakti Acupressure Mat needed product tags, web design and company branded booklets
for their ambassador and wholesaler programs. The unique illustration design, called a
mandala, is at the core of their branding along with bright photos of their products. Their
website needs to be clean and easy to navigate with bright photos to showcase their
unique product offering.

ILLUSTRATOR
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Shakti Acupressure Mat

DIGITAL MARKETING

Shakti Acupressure Mat needed social media squares to help them advertise their
Holiday sales campaign. Their company is all about community and connection
so they prefer to showcase bright colours, people and faces predominantly in
their postings so | used. Vibrant photos were chosen, paired with key funcitional
messaging to help attract new customers and promote sales. Increased online
store sessions by 8%, increased returning customer sales by 4%, and boosted
store conversion rate by 3%.

ILLUSTRATOR
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Address 6 Day Vitality Yoga Retreat with Rafting
and Hiking in Fraser Valley, BC

6 days / 5 nights
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Rred clamping experince along with o
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yafting, lake kayaking/ paddeboarding,

City State/Province

i Booking Details

Are you a retreat leader?

Single Dccupancy June 14-19, 2021 USD §1,742 |
cnu“"y _— pnta for 3 or more people. ploass

| am! :
BEQ Ralting & Yoga Resort lor

| know someone who is!

Yogatreat

Ul DESIGN | BRANDING | LAYOUT DESIGN | WEB APP DESIGN

Yoga travel application aimed promoting yoga travel retreats and teacher trainings
to a wide range of budgets and interest levels. | reached this through a clean
layout design with a good use of white space, friendly, inspiring and inviting
colour palette and photography and easy-to-navigate user interface.

ILLUSTRATOR | XD
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yoga & wellness festival 2021

Harmony

LOGO | LAYOUT DESIGN | ILLUSTRATION | PRINT

This yoga festival brand’s essence is unity, inclusivity, community and personal
growth through yoga and a yoga lifestyle. | demonstrated this through sacred
geometry and the Seed of Life symbol incorporated into the logo. In yogic
philosophy, purple is the spiritual colour representing the bridge to the cosmos or
enlightenment and so | choose this colour palette to help create unity throughout
the design. The sans serif font helps keep everything feeling clean and organized.
Finally, the soft mountain shape in the background represent Banff as the location
for this festival, with the intention that it can be interchanged for different icons..

ILLUSTRATOR | INDESIGN
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Di110ori10
REBRANDING | LAYOUT DESIGN | PRINT | WEB DESIGN

Fragrance line creation, inspired by the Italian surname of my instructor, Diiorio
means “of gold” in Italian. To me, the peacock is the essence of grace, beauty
and elegance, so it became the central concept to this design. Gold and purple,
teal and royal blue all help illustrate the concepts of luxury, royalty, and HaOte
Couture. Graceful, elegant lines and points further emphasize this high-end brand

concept creating a polished finish.

ILLUSTRATOR | XD

Miles Davis - Milestones

ALBUM COVER | LAYOUT DESIGN | PRINT

This album redesign is inspired by Constructivism. Big bold typography with the
traditional black, red and yellow contrasting colours helps bring in the essence of
this iconic art era, while also highlighting the flavour of Miles Davis - one of my
favourite Jazz musicians. Multple threshold layers help create the contrasting
effect of Miles and his trumpet and | think pays homage to the soul of his music..

PHOTOSHOP
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Professional pet dog trainer who needed a logo, training manual and print wWockshiops:
avertising materials to help promote her business and attract more pet owners
needing training. Choose brand colours are 3 different shades of blue to represent
calm, trust and intelligence yet also mean strength and trustworthiness, which are
qualities she wants to portray to her target audience. | made sure to highlight her
puppy classes in the print advertisement, since these are her signature programs
and carefully highlighted her key offerings.

LOGO | LAYOUT DESIGN | PRINT | ADVERTISEMENT
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LOGO | BRANDING | LAYOUT DESIGN | PRINT

Luxury Spa brand, located in the Amalfi Coast, Italy. | wanted the design to have
arichness to it so | chose the beautiful look of agate, stones which were first
discovered in Sicily to pay homage to Italian roots. | paired it with gold to enhance
the feeling of luxury and classiness and thin, elegant fonts to help give that
feeling of high-end endulgance.

ILLUSTRATOR | INDESIGN | PHOTOSHOP
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Breathe Magazine

MAGAZINE | LAYOUT DESIGN | PRINT

Mid-market yoga travel magazine aimed promoting yoga travel to a wide range
of budgets and interest levels. | reached this through a clean layout design with
a good use of white space, friendly and inviting colour palette and interesting
layout structure. For the cover, | wanted it to be an iconic yoga pose with a bit of
an upscale, bo-ho setting to help attract that mid-range travel budget. | made the
yoga pose the focal point to catch the eye and minimal typography around the
page so as not to feel too cluttered. Finally, | used the brand’s bright colours to
help highligh the important text.

INDESIGN | PHOTOSHOP




Yogdzan

hether you're
staying in
ahotel, a
beachfront
condo, or the spare bedroom
of your parentsihouse for
the holidays,
living in &

the

Road

By: Sandra Anderson

Start by designating a physical
place for your practice. As soon
as you set your suitcase down,
survey your lodgings and choose
a clean, secluded place away
from traffic patterns in the room.

temporary abode By creating a space in your

can present
challenges

physical environment, you

for your yoga create a mental space in

practice. Yet,
this is the time

which your intentions to

youmost need  maintain your practice can

it—amidst

the disrupted
schedules,
dietary changes,
and the toll that traveling can
take on your body and mind

So don’t give up!

Foods that

take root and grow stronger.

It might be between a couch and
a chair, near a corner next to a
nightstand, or next to a wall with
a window and some plants.

Yogis &
Non-Yogis |

Should Eat

for a Healthier
Mind, Body & Soul

t's been long known that what we eat

[ influences our well-being, including our
emotions and thoughts. To obtain and keep a healthy

body, mind, and soul, it is not enough just to practice yoga or any physical

activity we enjoy. Creating healthy habits and incorporating the right food in

our diet should be an essential part of living a healthy life for everyone.

by Cris Puscas

Thanks to their high content of
omega-3 fatty acid, walnuts help
reduce the cholesterol levels, boost
your mood, and fight cancer.

18 | Spring-Summer 2022

Blueberries are low-calorie
and pack an incredible
amount of antioxidants,
phytochemicals, vitamins
and fiber. All of these
help keep our bodies
functioning properly and
prevent heart disease,
along with reducing the
aging process.

Next, set up the equipment

for your practice: a yoga mat,
mala beads, journal, or a folded
blanket and pillow from the bed
to serve as your meditation seat.

By creating a space in your
physical environment, you create
a mental space in which your
intentions to maintain your
practice can take root and grow
stronger. Whenever your eyes
fall on your mat or meditation
cushion, you'll be reminded to
make room in.your schedule

for yoga. Even ifaall you have
time for is a sun salutation

and a relaxation before dinner

with your relatives, you'll stay
connected to your practice—and
more relaxed and centered while
you’re away from home.

Photos by: Pexels Stock Photos

W

Spinach has two
antioxidants which

help keep your eyes
in good health: lutein
and zeaxanthin. In
addition, it also packs
vitamin A and calcium.
Very low in calories, it
san easily be hidden in
smaothies ol salads.

5010Ug ¥901S SIoXad Aq SOIOU

Packed with vitamins A, G, E,

and B6, avocados also prevent our
bodies from getting prostate and broasl
cancer. This is due to the phytonutriz~

found in avocados. They are also excellent

in preventing heart disease and stroke L"arks
to the high percentage of folate. Avocacos are

packed with good fat- monosaturated fat - which
helps keep bad cholesterol levels low.

i’
Apples (and pears)
may prevent strokes
and lower bad
cholesterol (thanks
to the fiber content).
The antioxidants
in apples offer an
effective defense
against free radicals,
which helps a lot
with delaying the
aging process.v
Quercetin prevents
respiratory problems
and ursolic acid in
apple's peel lowers
obesity incidence.

Cruciferous veggies,
which include broccoli,
cabbage, kale,
Brussel sprouts,
arugula, turnips,
and cauliflower, are
all high in vitamin

A, C, and folic acid.
Low in calories,
broccoli also contains
vitamins B, E,

and K, as well as
calcium, potassium,
and fiber. They are
an efficient weapon
1o fight against cancer.

Scientific studies
show that lemons
increase collagen
production in our
bodies, meaning that
the blood vessels,
tendons, ligaments,
and bones are kept
in good shape. Of
course, they are also
a very good source
of vitamin G and our
personal favorites
when it comes to
preventing colds
Lemons also help
you increase good
cholesterol (HDL),
help fight cancer
cell growth and have
anti-inflammatory
properties as well.

Nuts, including almonds,

come with a variety
of health benefits.

One of them is that
consuming a handful
of almonds every day
has been proven to
help maintain a healthy
heart. Almonds are

an excellent source

of magnesium and
heart-healthy fat.

They are also packed
with proteins, fiber,
antioxidants, minerals
vitamins, and riboflavi

Very rich in protein
and is a complete
plant protein

(one of the few),
quinoa is high in
fiber, magnesium,

B vitamins, iron,
potassium, calcium,
phosphorus,
vitamin E and
various beneficial
antioxidants. It's
naturally gluten-free

Since you can access from any device, either a

smartphone, tablet, computer or smart TV, you
won't have any troubles following the live yoga
and meditation sessions, as well as the online

group sessions. In a few words, you're one click

(or tap) away from the instructors and the rest of

the participants so_you're alway!

It's also a good
you choose to,

daily life in order to
retreat. During a virtual yoga
holiday, you'll only need to set
aside a special time during the
day for the practice. There are
some programs that even offer
you the opportunity to complete
the program of the retreat
whenever you want.

Plus, if you consider the fact
that you won't need to spend
a single minute traveling to

nected.

ple; if

and gear for your practice, it
might be good to get at least a
pair of blocks, but a mat is all
you truly need to practice.

In addition, a virtual yoga
holiday offers you more comfort
in the sense that you'll be
training from the coziness of
your own home.

Moreover, an online However i

being away from

yoga retreat is the  yourteacher
most budget-friendly 2Myeoamates

make you feel

yoga holiday you disconnected,

can find, as you

take it easy
because you'll

don’t need to pay for usuaynae
1-on-1guidance
video sessions,

transportation, meals

or accommodation. well as

another place, making flight reservations and
having to be full-time present somewhere else,
an online yoga retreat is definitely a win-win

situation for those who have a tight schedule.

Moreover, an online yoga retreat is the most
budget-friendly yoga holiday you can find, as you
don’t need to pay for transportation, meals or

accommodation. If you don't already have props

Yoga Teacher
i_Tml_nmg.wnﬁ.
./
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All'in all, for many yogis, an
online yoga retreat has turned
out to be the most accessible
way to unwind, advance their
yoga practice, find deep
relaxation and connect with

themselves. It is an excellent
alternative for those who are
craving for a regular retreat
but can't do it right now.

How does it work?

An online yoga retreat takes
place through live video
sessions, held on video
conferencing platforms like
Google Hangouts, Zoom,
Facetime or any other. The
teachers will let you know
what platform you'll be using
Every virtual program offers
different ways to interact
with your teachers and other
participants. It can be via live
yoga/meditation sessions,
one-on-one coaching
sessions, online group
sessions or WhatsApp group
chats. Some programs also
include pre-recorded training
videos and reading materials
that you can access anytime.

By: Chrissy Carter

Teachers

The best part of an online
yoga retreat is that you'll get
all the benefits as if you were
on an in-person holiday. You'll
be able to calm your mind,
release tension, improve your
flexibility, strengthen your
muscles and learn meditation
techniques, just to name.

A few tips to fully enjoy
your experience

Now that you know the
advantages of an online yoga
retreat and how it works, here
are a few tips you can use to
enjoy your full experience.
First of all, let the people

you live with know that you'll
be taking part in an online
yoga program so that they
can support you and give you
space during the process.

Put aside all distractions;
that is to say, forget about
your phone notifications and
social media. Although it's
true that you'll most likely be
using your phone for taking
the course, you can block
notifications from appearing
on the screen at least during
the classes. Just be present.

Also, in case you don't
already have a Zen area in
your home, this is the perfect
moment to get creative and
build a space dedicated to
yoga and meditation.

eading a yoga retreat can be a

deeply rewarding experience.
Organizing a yoga

retreat, however, can be

Zone
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overwhelming. Beyond planning and
teaching your classes, you're responsible
for choosing and booking a venue,
planning the agenda, marketing the event,
and managing enroliment. I've led over 15
yoga retreats now, but planning my very
first one was a huge learning experience.

I spent a lot of time visualizing the kind of
experience | wanted to offer my students

and organizing it, but | had no idea what |

Here are some
recommendations to do so:

©  Choose a space in your
house that you like, make
sure it gets soft and natural
light during the day.

«  Pick simple furniture,
like a cushion, a chair or a
couch where it's comfortable
to sit. Remember that a Zen
design is all about organic
colors, fresh scents and
green plants

« It's very important for
the room to be clean and
uncluttered, it means to keep
only the essentials and add
the minimum of decorations
and ornaments

«  That said if you get
bored of always being in

the same place, feel free to
change the scenery and take
your training to a different
room in the house. It could
be the living room, the
backyard or wherever you
feel comfortable!

Finally, when choosing a
virtual yoga retreat, be
mindful of the instructors’
time zone as well as the
schedule of the classes,
and have fun!

was doing. | remember having
alot of questions and feeling
overwhelmed by all of the
decisions | had to make. What
I have learned is planning a
successful retreat is about

designing an experience.

Visualize the kind of space
you would like to create for
your students and let it guide
you through the planning
process. Here, six steps to
help you hold perspective as
you focus on the details and
create a retreat that reflects
your intention for your students.
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Breathe Magazine

LOGO | BRANDING | LAYOUT DESIGN | PRINT

Branding for this mid-market yoga travel magazine aimed promoting yoga travel to a wide
range of budgets and interest levels. | used a friendly and colourful palette that is inviting
and interesting. The symbol | chose is the lotus petals, a symbol of purity, enlightenment,
self-regeneration and rebirth and depicted in the rainbow of colours to symbolize creating
a bridge. The cursiive logo font further helps illustrate a feeling of an organic flow with
simple font choices that vv\are clean to compliment the main logo font choice.

INDESIGN | ILLUSTRATOR
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Divergent Series

BRANDING REJUVENATION | PRINT DESIGN | BOOK COVERS

Book cover redesign for the Divergent Trillogy, illustrated using photoshop and designed
as a matching set. Cover illustrations are inspired by key characters and events in each
book to help depict the story within.

PHOTOSHOP
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Lole

LAYOUT DESIGN | PRINT | ADVERTISEMENT

Lookbook flyer for Lolg, an active lifestyle clothing brand. The brand has amazing
photography and bright colours so | chose to use a crisp, white background to
help the items, text and colours pop.

INDESIGN
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Emeline Katie
Jacket Jacket
$119.20 $149 $33530 $479
40% Emeline Packable &
off Reversible Jacket
$105 $175
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Faith Original
Jacket

$279.30 $399

® 0 @)
Elisia LWT Kalani
Tank Tank
$39.20 $49 $20 $46

30% Marlowe
- off Bra

$27.30 $39

| Elisia Short .
Sleeve
$27.50 $55

Acce

Hudson Packable
Jacket

$239.20 $299

off

Bra

Travel Yoga
Mat

$30 $60

%
off
Bags & if’
ssories

Break Line

$27 $45

Lily
Bag

$112 $140
Bucket
$79.20 $99

® 000

Mini Lily
Bag .
$53.40 $89
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| Glow Water
Bottle

$23.20 $29
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Amorgos

TRAVEL GUIDE | LAYOUT DESIGN | PRINT

A travel guide for the island of Amorgos, Greece, highlighting the best restaurants
sights, beaches and accommodations available on the island. | chose a simple
colour palette to pair well with the colours within the photos of traditional buildings
and instead, chose a more ancient-looking font for headers. | created infographics
to help highlight key features of Greece and the island of Amorgos itself.

INDESIGN | PHOTOSHOP | ILLUSTRATOR



History of Women in Aviation -

1910 - 2021
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| Presencdy Women 1n Aviation
140 . 1963 . INFOGRAPHIC | LAYOUT DESIGN | PRINT
1911 & 1912 Waomen entered Airforce Valentina Tereshkova
as Pilots N ) )
Harriet Quimby-Allen R et s SR ] = The goal was to create an eye catching infographic of the history of

women in aviation, including some interesting facts of the key female
aviators over the years. | achieved this by arranging the text & images
into a timeline & using the color yellow to make it be striking.
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Contact

NICOLEDUGUAY.COM/CASE-STUDIES

Insta: nicoleduguay.biz
Linkedin: nicole-duguay
email: nicole@nicoleduguay.com



